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Urban Dreams, Passions, Agendas 
1906 Hans Poelzig: Fermentation in 
hitecture 1910 Frank Lloyd Wright: Organic 
architecture 1914 Antonio Sant'Elia/Filippo Tommaso 
Marinetti: Futurist architecture 1918 ‘De Stil‘; Manifesto І 
1919 "Work Council for Art’: Under the wing of a great 
architecture 1919 Gropius/Taut/Behne: New ideas оп 
architecture 1920 Bruno Taut: Down with seriousism! 1 
Le Corbusier: Towards a new architecture: guiding principles 
1923 Oskar Schlemmer: Manifesto for the first Bauhaus 
exhibition 1923 Arthur Korn: Analytical and utopian 
architecture 1924 Theo van Doesburg: Towards a plastic 
architecture 1924 Hermann Finsterlin: Casa nova 1925 Le 
usier Guiding principles of town planning 1926 Frederick 
Kiesler: Space city architecture 1930 Ludwig Mies van der Rohe: 
new era 1932 Hugo Häring: The house as an organic 
structure 1943 Walter Gropius/Martin Wagner: A programme for 
econstruction 1947 Frederick Kiesler: Magical architecture 
1958 Hundertwasser: Mould manifesto against rationalism in 
architecture 1960 Reinhard Gieselman/Oswald Mathias 
Ungers: Towards a new architecture 1960 Constant: 
New Babylon 1961 Buckminster Fuller: The 
architect as world planner 1962 Yona 
Friedman: The ten principles of space 
town planning 1965 Guy Debord: 


The Situationist City 

















we ARE BORED IN THE CITY. 
THERE IS NO LONGER ANY 
TEMPLE OF THE SUN, 








What is the sound of no brand selling? I heard it 
at the local supermarket when | attempted to buy 
Adbusters. The young cashier methodically 
scanned a dozen food items, a newspaper and 
several magazines. She picked up the Adbusters, 
considered the cover for a moment, and then 
passed it along to the bagger without scanning it. 


It was a moment of satori. 


Thomas Van Housen 
Chicago, Illinois 


CYBORG MANIFESTO 

Ijust read “The Great Escape” by Richard 
DeGrandpre [Adbusters #34] and it scared 
the shit out of me. I see how “virtual 
culture" has begun to take over. I even 
now see the irony of writing this email. 


Name withheld by request 
Bethesda, Maryland 


Guess who benefits from an online sales 
tax (“Cybernetic Wal-Mart,” Adbusters 
#34]? The very people tearing apart 

Main Street — the companies with 
legions of workers to handle hundreds 
of jurisdictions’ crazy tax laws. 

Wal-Mart has already destroyed the 
types of local business that are threatened 
by online sales. Other business that have 
no Wal-Mart counterpart have sprung up 
in their place. How are online sales going 
to threaten an espresso parlor with tons 
of local attitude? Or the local shiatsu 
massage spa? If online tax-free sales soar, 
Thope we will see that Wal-Mart on the 
outskirts of town disappear. 


Nick Bauman 
Minneapolis, Minnesota 


I think the use оба swastika on the inside 
cover of “The Cyborg Manifesto” is unfor- 
tunate. The swastika is an inescapably 
negative symbol, and it stands to alienate 
individuals, both Jews and non-Jews, who 
might otherwise embrace your message. 


A.M.K. 
Milwaukee, Wisconsin 


ADBUSTERS N0.35 


Excellent job on the cyBorg antihuMani- 
festo! The swastika graphics were more 
than one could have hoped for. 

Readers might be interested in two 
important sci-fi treatments of the 
inevitable caste stratification a cyborg 
society would entail. In Bernard 
Wolfe's Limbo, the more limbs one has 
amputated and replaced, the higher 
one's status. In David Bunch's Moderan, 
folks progressively have every inch of 
their flesh replaced with shining steel; 
the “fleshbums” are at the very bottom. 
ofthe social ladder: Food for thought 
for the Haraways, Kellys, Moravecs 
and Kurzweils... 


William John McCormick 
Anti-Cyborg Truth Squad 
Charlottesville, Virginia 


You claim іп “The Cyborg Manifesto" 
that cyberspace has the potential to take 
us “beyond gender,” but this statement 
follows the manifesto's bizarre invocation 
of one of the most debilitating and dan- 
gerous gender conventions in existence: 
specifically, that women get raped and 
men fuck. Apparently, the only people 
"you" can look forward to raping in this 
new terrain are still women (Madonna, 
Isisand Donna Haraway, to cite your 
examples). And men, surprise, surprise, 
(Pan, Christ, Foucault, and the Devil) are 
still the only ones that get to do any of the 
fucking out there in cyberspace. 


Penelope Cray 
Providence, Rhode Island 


Great cover [Adbusters #34]. Using Mya 
from the failed Motorola campaign really 
gets at the cyborg issue. I work at Moto, 
and Mya creeped outa lot of employees. 


Scott Kallstrand 
Arlington Heights, Illinois 


| More “Cyborg Manifesto” leters on page 81, 





AMERICAN DREAMS 
I would like to thank Douglas Rushkoff 
for the following in “Sabbath Revolt” 
[Adbusters #34): "The plain truth is rarely 
putthis plainly: a marketer's job is to 
make people unhappy." 

Ihave lived in the United States for 
eight years; the marketers appear to be 
very successful. , 


Lambert O'Neill 
larryo@seanet.com 


Loved the “Borrow Don't Buy” reading 
list [Adbusters #33), but I feel you left off 
one novel that deserved to be there: 
Ishmael, by Daniel Quinn. It's a brilliant 
approach to environmentalism: a socratic 
dialogue between an ape and a human, in 
which the ape convinces the human that 
the laws of population and ecology do in 
fact apply to humanity. It was enough to. 
make me change my major from physics 
to ecology and evolutionary biology. 


Sara Leibovich. 
Karma Beret@aol.com. 


ILLUSTRATIONS: BRLTEXAS 


Reading "Rest in Peace” [Adbusters #34], 1 
was surprised how little new information 
was revealed. Could the purpose of this 
article have simply been to actas a vessel 
for the shameless plug for the This Is 
What Democracy Looks Like video? Also 
shocking was the quarter pagead for 

the same video. I'm almost sold on your 
“cool” brand of activism with its Rage 
Against the Machine soundtrack and dra- 
matic photographs and cinematography. 


Brenden Jensen 
Toronto, Ontario 


Eds: Adbusters didn’t produce the video, 
but we do supportit —so we offered a free ad 
to help get the word out. Same goes for our 
Earth First! Journal ad in the same issue. 
They aren't clients; they're allies. 


Joel Blaylock [Letters, Adbusters #34] 
missed the point of the cover of Adbusters 
#33. Christ did not cause that landfill; he 
is part ofit. It 15 not blaming Christians 
for corruption and pollution; rather, itis 
criticizing the sad state of spirituality in 
America today. 

Too often materialism takes precedence 
over the spiritual life, Many people go to 
church (synagogue, mosque, etc.) and 
leave their religion there, not applying it 
to their everyday lives. If more people 
took the time to focus on their spirituality, 
perhaps Christ (or Vishnu, Mohammed, 
or whoever) would disappear from the 
landfill and help us create a kinder, more 
caring world. 


Ethan Bunke 
St. Paul, Minnesota 


Lwas struck by the image of the fat white 
man and the bloated black child ("Мо 
Connection," Adbusters #33). I live in 
Nicaragua and work with street children, 
and have used this image to illustrate 
what T see happening in the world right 
‘now. It shows the truth. It’s gory, but isn’t 
that life? 


Emily Mishek 
St. Paul, Minnesota 


RECANTING RECANTERS 

What's with “Recanters” by Bruce 
Grierson [Adbusters #34]? All those 

who tooka “moral U-turn” were white, 
middle- or upper-class men. The two 
philosophers and the psychologist giving 
their opinions were men of European 
ancestry. Even the hypothetical “Bob” was 
wealthy enough to encounter an ethical 
dilemma involving his “beloved Bugati.” I 
think it’s time that the author of this piece 
sampleda morsel of his own advice: “step 
back and look at ourselves and consider 
our choices objectively.” 


Linda Lewis 
Santa Cruz, California 


“Recanters” makes sweeping, simplistic 
observations and fails to address many 
subtle yet important distinctions. An 
example of this is Clifford Stoll. І do not 
think that Stoll has in any way “recanted” 
his philosophy; he has always had the 
opinion that computers are extremely 
useful tools for people but are poor 
‘substitutes for many aspects of human 
existence. It seems to me that he wrote 
his second book Silicon Snake Oil to 
emphasize this distinction. Perhaps you 
should re-read the book. 


Gabe Morgan 
California Institute of Technology 


Surely it’s time to dismiss the old canard 
that Malcolm Muggeridge “discovered” 
Christianity after a near-death experience 
[‘Recanter’s Row," Adbusters #34). 
Increasing impotency obliged the old 
lecher to embrace the Virgin Mary 
because her demands were spiritual 
rather than physical. 


Delwyn Swingewood 
London, England 


ETHICAL TREATMENT 

Benedict Warr of South Carolina writes, 
“People who care are suckers” [Letters, 
Adbusters #34). No, little boy, we're 
citizens. And you'rea freeloader. Pay 
your fare, or get off the bus. 


Р.В. Ellul 
Ontario 


Yourabruptcriticism of PETA's use of 
Mayor Giuliani's image to make the 
prostate cancer-milk connection [“Got 
Ethics?" Adbusters #33] doesn't tell the 
whole story. My father died last year. 
Although a heart attack won the race to 
do him in, he also suffered from prostate 
cancer, multiple strokes, and legs 
rendered unusable when his arteries 
hardened and closed. My father’s final 
years, like those of so many meat-and 
milk-guzzling men, consisted ofa daily 
struggle to remain dignified despite 
enormous pain. The notorious "Giuliani" 
ad has brought more than 97,000 visitors 
to PETA’s DumpDairy.com website so. 
far. If those visits save only one beloved. 
father, thead was worth any offense 
Mr.Giuliani may have taken. 


Ingrid E. Newkirk 
President 
People for the Ethical Treatment of Animals 


Itis easy to jump on the bandwagonand 
criticize PETA. The group did notintend: 
to harm the New York mayor notorious 
for supporting animal abuse industries, 
Their intent was to put pressure on the 
dairy industry, which gives people 
prostate cancer and abuses cows. The. 
answer to your question "Got Ethics?" is. 
Yes. believe journalists who have given. 
Ingrid Newkirk a hard time even though 
her father just passed away are the ones 
who truly need ethics. 


Allison Pang 
Portland, Oregon 


Sorry to see you promoting Ralph Nader, 
the Anti-Christ [Adbusters #32]. The 
abominations about to be imposed on the 
world’s environment, the ruination of the 
lives of millions of Third World women, 


Correction: 

The Creative Resistance sth place win- 
ner, “Supersize,” featured in Adbusters 
#34, was created by Plazm Media and 
originally appeared in Japan's IDEA 
magazine. 
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and the horror ofa generation of right- 
wing judges appointed by Bush ће 
Second amount to blood on Nader's 
hands. The lesser of two evils would still 
have been lesser. I personally will never 
forgivehim. 

John Hamilton Farr, Jr. 

‘San Cristobal, New Mexico 


Initially I was amused by your digs at Al 
[Gore] and the Cretin [George W. Bush], 
and bemused by your championing of 
Nader. Then I saw that you're actually 
based in Canada! US Green voters cut 
offtheir noses to spite their faces, but 
with you guys it's more like you've just 
helpedleta demented bull get into your 
neighbor's field and shit all over his 
prize orchids. 


Sascha B. 
New York, New York 


Ifonly you were to realize how little 
importance designers really play in the 
grand scheme of human advancement 
(“First Things First," Adbusters#27]. In 
the steam age, we were propelled forward 
by scientists, engineers and their collec- 
tive vision. In the information age, we are 
propelled forward by scientists, engineers 
and their collective vision. Designers 
have been there all along. In the steam 
age, they designed the pretty plaque 

that hung on the side of the boiler; today, 
designers make pretty little website 
buttons that take us to the real honey — 
the content. 


James Butler 
james.butler@ ascertech.com.au 


The Internet is a pain in the butt, but it is 
not the effective weapon of psychological 
warfare that TV із (ТУ Turnoff / Media 
Сапа Campaign]. To put the Internet in 
the same category as television is wrong. 
The Netis a real form of communication, 
and because we have been preyed upon 
for so long by the people controlling TV, 
Ibelieve we are only now starting to catch 
up. I'd love to leave this terminal but 
thereisso much work to do. 


Bill Gallagher 
luxefaire@earthlink.net 


I just realized that Websense, a web 
censorship software, restricts the areas 
“Magazine,” “Spoof ads,” and "Uncom- 
mercials” areas of your website. It 

says the reason for this is that the site 
is “tasteless.” 


Name withheld 
Essec Business School, France 


PHILIP MORRIS BOYCOTT 

Isee that Adbusters is going after its 
brethren in the liberal press. Where does 
this desire to kick the ass of those closest 
to you come from? Is it because the real 
print villains — Playboy, GQ, Cosmo, 
Guns & Ammo, etc, — won't play ball with 
you? What is your ‘end game’? To bring 
Harper's to its knees? To prove that 
Adbusters is, indeed, holier than thou? 


Peter Saucerman 
Sacramento, California 


Ina recent Oprah magazine, I saw an ad 
for Philip Morris and its products. About 
four pages later, they ran an ad about 
breast cancer. I cannot believe that Oprah 
is advertising for PM! ат boycotting 
the magazine. 


Dom Repta 
domerı2@hotmail.com 


How do Philip Morris’ crimes differ from 
those of Exxon, Pfizer and DuPont? 
When the environment is devastated by 
oil spills, people don'thave a choice in 
the energy they can consume. When 
Corporate farms use pesticides that harm 
the ecology and eventually the consumer, 
we are not privy to this information when 
purchasing food. When drug companies 
charge exorbitant prices for drugs that 
area dire necessity to people's survival, 
this is absolute power over people's self- 
determination. When I lighta cigarette, I 
know what I’m doing and I'm in control. 


Veronica Vasquez 
wasquez@treasuryandrisk.com 


MacLeod Smith (Letters, Adbusters #34) 
writes that “It is not up to you to judge 
and lobby against а legal corporation 
(Philip Morris) and go after the corpora- 
tion's charter to operate a business. That 


is a matter for the state governments and 
federal government ofthe USA." 
Actually, charter revocation is not far 
from the thinking of people like ex-Food 
and Drug Administration commissioner 
David Kessler, who, in his new book, says 
the US tobacco industry should be dis- 
mantled and cigarettes sold in (ad-free) 
‘wrappers by a corporation created and 
tightly regulated by Congress. That's a 
conservative version of charter revoca- 
‘tion. Once the smoke dissipates we can 
see it's not such a radical idea anymore. 


Charlie Cray 
Associate Editor 
Multinational Monitor 


Ina desperate effort to polish its image, 
Philip Morris has been feeding us ads 
about its charitable contributions. While 
you point out that PM spends far more 
on the ads than on its philanthropic 
'endeavors ["Corporate Spotlight,” 
Adbusters #34), the figures provided are 
onlya fraction of the reality. In 1999, PM 
spent $114 million on charities and $154 
‘million on advertising. The disparity 
between these numbers betrays the 
corporation's true intent: it is trying to 
distract the public from its ongoing 
abuses. Infact, the national corporate 
accountability organization, is gathering 
25,000 messages from consumers who 
are joining the Kraft Boycott. To learn 
more, visit <infact.org>. 


Patti Lynn 
Associate Campaign Director 


Infact 


Trecently returned from a trip to Romania, 
where I was shocked at the sheer number 
of Philip Morris cigarette billboards. I 
would like to create alternative billboards 
(Ihave the photos and digital video 
footage to do something really interest- 
ing). Please contact me with any helpful 
ideas or advice to strategize how I might 
get funding and support for this project. 


Michael LaBelle 
Provincetown, Massachusetts 


Philip Morris ads 
We killed your parents and now 
Smile as we kill you 


Eileen Dashiell 
The Colony, Texas 


NO MOREO! 

Icannot begin to describe my dismay that 
your organization would shamelessly 
market ће Moreo cookie [Adbusters #34]. 
Why are you advertising this product for 
such an outrageous price? And for what? 
A piece of ceramic crap that no one needs. 


Luke Ashley Mahan 
Milwaukie, Oregon 


Itseemed to me at first that the Moreo 
would be the definitive statement on 
“culture jamming.” But not so! Permit 
me to make a couple suggestions: a bean- 
bag chair emblazoned with the Starbucks 
logo (Sit on the toil of the oppressed); 
rose-tinted McDonald's opera glasses 
that make everything you see through 
them appear to be just around the corner. 
These could, along with the Moreo, be 
the first items off the conveyor belt of 
your brain-bashing factory and usher in 
a whole new era of activism through 
incomprehensi 
After years of being known for your 
high-brow critiques of cultural crap, you 
are now one of the purveyors of crap! The 
irony works on so many levels. Of course, 
I will not be buying one of your Moreo 
Cookies. I would not dream of sullying 
sucha masterfully crafted meme-artifact 
by placing it betwixt the Hummels and 
Capodimonte flowers upon my rather 
shabby mantel. No, I would sooner deface 
the moon. 





Martin deMoucher 
Arlington, Virginia 


JAM GALLERY 

When I renta movie from my local video 
store, 1 puta piece of tape over the "write. 
protection" knock-out in the plastic video 
case (which prevents accidental recording. 
over the existing program). Then Î copy 
several Adbusters uncommercials over the 
mindless crap that’s at the beginning of 


rental videos. Then I pull off the tape and 
return the video to the store. This way the 
uncommercials go out to unsuspecting 
renters over and over again. 


Name and address withheld 


I'm a rich kid living in Seattle who has 
been knocked on his ass by your maga- 
zine! Now, instead of buying stuff at Old 
Navy, I take my allowance each week 
and buy stacks of Adbusters and put 
them on the shelves of stores that don’t 
carry it. It’s fun to watch people pick up 
your mag and see the thinking smoke 
rise off their heads. 


Russ Goetting 
Seattle, Washington. 


Itall made sense one day. Why not uproot 
‘myself from the consumer spectacle? 
Take a leave of absence from the nine to 
five, packa suitcase of the essentials and 
fully experience a down-shifted lifestyle. 

So here Lam, 5,300 feet high in the 
mountains of southern Arizona, NoTV, 
no car, no 40-hour work week, and no 
new pair of Nikes. This real life means 
haying a general feelingof contentment, 
85 opposed to the back-and-forth swings 
of low lows and high highs. It took a little 
work to actually step out of the currents 
of consumer culture, but the personal 
benefits are astonishing. 


Ken Gamage 
Bisbee, Arizona 







LETTERS: 

editor@adbusters.org 

fax: (бом) 737-6021 

1243 West 7th Ave., Vancouver, 

BC, V6H 187, Canada 

Please include name, address & telephone number. 





Cj DEAD SPACE: where the city forgers 

I EMPTY SPACE: where possibilities emerge 
E МУ SPACE: where escape is everpresent 
Ш SHARED SPACE: where control fails 


î 
TIERE. 





@ HEAD SPACE: where 1000 new Cities already exist 

@ тнє SINISTER QUARTER: where rhe сіру resrores irs ancienr balance 
Ø CONTESTED SPACE: where nothing is certain 

@ WILD spAce: where rhe city is Consranyl y reborn 

ШІ DOOMSPACE: where the ciry Lays down ro die 


oleaol Space 


where rhe сіру forgers 


THE MOMENT ፲ WAS OLD ENOUGH, ፲ 
HEADED FOR THE CITY. EVERYTHING 
І EVER WANTED WAS HERE. І SAw THE 

CITY AS А MAGNET FOR HUMAN Une 
INTELLIGENCE, THE CENTER OF ALL 
THAT MATTERED. 


МОуу, ALL THESE YEARS LATER, IN THIS 
SAME CITY, I FEEL CAGED - LIKE 
SOMEBODY'S EXPERIMENT. SOMETHING 
ABOUT THIS PLACE FRIGHTENS ME. Г 
WANT TO ESCAPE, І WANT TO GO HOME, 
AND THEN THE COLD TRUTH HITS Me: 


I AM HOME, 
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А LIVING HEART STILL BEATS HERE, 
I'M CONVINCED, f PACE THE Lewe-rH 
AND BREADTH OF THE CITY, SEARCHING, 
WHERE Are THE VITAL AMBIANCES, THE 
HIDDEN CENTERS OF ATTRACTION, THE 
FORBIDDEN FLOWS OF DESIRE? 











We know that the more a place is set aside for free play, the more it 


influences people's behavior and the greater is its f attraction. 
Ivan Chicheglov 









Young people who have good manners sparkle like diamonds. 


— Güide to Modern Manners 
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FLve people wALK INTO A MCDONALDS, 
HALF Ам HOUR AGO THEY TOOK PILLS TO 
МАКЕ THEMSELVES NAUSEATED, NOW 
THEY FIND A TABLE, START SCARFING 
TOWN BIG MACS AND, BOOM, THEY'RE 


SICK. THEY VOMIT ALL OVER THE TABLE 


AND CHAIRS AND FLOOR. THE CUSTOMERS 
SCATTER, 


BUT SOME PEOPLE, WHEN THEY HEAR 
ABOUT THE PRANK LATER, ARE ENRAGED. 
"HEY, MAN!” THEY SAY, "WHAT DID 
MCTONAL?'s EVER DO ТО YOU?" 


“Place” once had primacy. It was the site of identity, character, nuance 
and history. Now that primacy has given way to a fascination with 
"space" as an abstract and barren realm of boundless extension. 

— Edward S. Casey 








A CLEAN, BLEACHED BOX. TRIUMPH OF 
MODERNISM, APEX OF THE CARTESIAN 
MASTER PLAN, THE HIGHEST PLANE HUMAN 
BEINGS CAN ASPIRE TO, REALIZED, 





"LIFE ALWAYS HAS THE LAST WORD!" SAID 
THE GREAT MODERNIST ARCHITECT 
Le CORBUSIER, BUT WHERE IS THE LIFE 
HERE, EXACTLY? 

















































As а child I played in the gaps between 
buildings, ruins of buildings, fallow land, 
abandoned industrial areas, gravel pits 
and sand mines. Formed through 
misplanning, they were our empire, the 
empire of children. Ours was a dirty, 
unused place, with snakes, lizards, 
insects of every category and wild 
vegetation. Every city needs places 
without external laws. Empty spaces 

\ have their own laws. 

Vegetation is information. Children 
instinctively understand the language of 
natural vegetation. They can read it, if 
only they're allowed to climb the fence 
and play undisturbed. 

But the city gardeners arrive — the 
eliminators of mystery, the killers of the 
empty spaces — and declare everything 
dirty. They mow, pave and plant in 
zones where children and teenagers once 
played. They pave the paths people may 
walk upon and prohibit walking on the 
grass. "Naturalness," in this case, seems 
to be understood as "unused-ness." The 
grass and roses are always jammed in 
identical pots of cement and framed with 
Ж perfectly straight paths, tarred without 
any fantasy or mystery. 

Naturalness is understood as the 
annihilation of spontaneity through 
perfect gardening. 

— Jürgen X. Albrecht. From з 1998 lecture at the 

Jan van Eyck Academy in the Netherlands. 


DUON GOLD 












GOLDEN POND 
“а ፤ FINN ta 
am 
PALLADIAN HONEY A wu v _ 
'ሽ мити 
ER rien 
» 
PEACH FRAPPE A 
GATSBY STRAW 


JAPANESE LANTERN 


Бекер оне ና ው he CER 
houses. These houses, which we all endi 



































eople communicate through gestures, and on my street these make an unmistakable statement. Alarm sys- 
tems. Aotio ог} curity gates. Windows that look away from each other. The blue glow 
of computer and TV screens that draw us in, away from the streets, and the str selves as they grow ever more 
emptyand silent 

Welcome to my neighborhood. I live its story even inside my own hor 
shape or tasteful color. There are chairs I never sit in, blinds that I never open. I get tired just describing it because, I 
know, you have seen itall а thousand times. 

I visited the poet Pablo Neruda's house in Valparaiso, Chile, and stared for hour: entric clutter. In the end, 
it all seemed essential: medieval glass bottles, stone arrowheads, Hindu carvings, butterflies on pins. Together, they 
told a story of lo history, conflict, pranks. Neruda had a small bar where friends would gather to debate 
for hours, its tiny bathroom separated only by a door made of iron grid. It was Neruda’s trick to make sure no one took 
themselves too serious! would be caught in that most human, most private act. 

In Neruda’s house, tiny rooms jumble one onto the other until it looks and ke the chaotic city of Valparaiso itself. 

I suppose that my house, too, is a symbol of my city 





IN A DREAM 

I SAW MY FACE SAYING 

JOU CAN'T GET THERE 
FROM HERE 
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Some wrap myselfin the mothering arms of the city. 1 say a little prayer of thanks for the 
bus-stop's burn-proof bench and the wavy shape that lets the homeless know this is a lousy place 
to sleep. I nod approvingly to the welder setting steel stoppers into а handrail to put an end to any 
skateboard stunts. An alley is being repaved in slip-proof stones and filled with lights, and 1 feel 
relief. They re spraying an anti-graffiti coating on every bank, and I say more power to them. 

I don't need chance encounters. I just don't. І don't need a madman screaming at me in the 
street, and I don’t want to share а park bench with a junkie picking her sores. I do not, frankly 
want to know the street value of a blow job. And please, don't even talk to me about public transit. 











When air conditioning, escalators and advertising appeared, shopping expanded its scal 


but also limited its spontaneity. And it became much more predictable, almost scienti, 





I've heard a term making the rounds: “privatopia.” Isn't that exactly how it feels? There are a lot 
of security guards inside the Mall of America in Bloomington, Minnesota, but then, no one's going 
tosteal your kids there, or ask you to help break ир а fist fight. The Mall of America is 78 acres of 
parking lots, consumer junk, and psychological relief. Try to imagine what it would feel like to be at 
the center of 78 acres of tropical rainforest, or to walk through 78 acres of Calcutta, and you'll 
understand the attraction ofthe MoA. Here, adventure begins when a woman in the pith helmet 
sitting on a plastic elephant calls your “safari” into the Rainforest Café. 

They call mall space "quasi public," and it leads to an inevitable question: Why ever leave? 








What had once been the most 
surprising became the most 
manipulated. — Rem Koolhaas 





Individualism has been privatized. It has been redefined, bizarrely, as a state of constant per- 
sonal control over risk. Its demands and structures have invaded the shared city, creating a unity of 
atmosphere between the Wal-Mart and the private car and the old-town boulevards cluttered with 
boutiques. It's the ideology of no surprises, so the preferred interaction is the most clearly drawn: 
buyer to seller. (In the late 19908, even governments began to “serve consumers” rather than “rep- 
resent citizens.") Cities should be bright and clean places where the shopping із fun and 
unfrightening. It might not amount to that overripe term, community, but itis, at least, consensus. 

Ofcourse, on another day, it's all just a cage inside a cage inside cage inside a cage. 
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I suggest setting up a non-profit organization called “Space.” Space 
would become a consumer anti-brand champion, encouraging its 
stakeholders to contribute $2 a month to enable it to act against 
intrusive brands. With Space would them buy up 
media on behalf of consumers on TV, radio and the press and in 
our communities to keep brands away from us and instead publish 
whatever stakeholders wanted. 


— Ralph Ardill, Blueprint 

















Asthe physical world degrades, we live increasingly in our heads. Mindscapes 
replace landscapes and architecture has a new goal: to create a physical space 
whose function is to launch you farther, deeper into virtual space. 

The Internet Observatory is a temple to the new ether. Inside its grid, you 
are positioned in a core of curved space. You type in a web address: this is your 
prayer. The information of cyberspace streams in on all sides. Here, finally, is 
total integration. 














“From the primitive ages, the human body has been linked with nature as a 
member in which water and air circulate. People today are equipped with an 
electronic body in which information circulates, and are thus linked to the 
world through a network of information by means of this other body. 

virtual body of electron flow is drastically changing the mode of 
communication in family and community, while the primitive body still 
craves beautiful light and wind. 

The biggest challenge for us is how we can integrate these two types of body. 
The same applies to architecture today. The question is how to integrate the 
primitive space and the virtual spac 

People, when clad in a mechanical suit called an automobile, have their 
physical bodies expanded. People clad in a media suit have their brain 


expanded. Architecture as media suit is the externalized brain.” 
—Toyo Ito 
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IN AMSTERDAM, Г WATCHED JOHN PERRY BARLOW, THE 

1 GRATEFUL DEAD LYRICIST TURNED CIBERGURU, HOLD HTS 
POWERBOOK AbOFT BEFORE А STAR-STRUCK CROWD. 

"THIS. ISewHere T ‘ve Now" Не SHOUTED TRIUMPHANT LY. 


- "THIS IS MY HOME” | 

















зуха, тпа 397109 SNOWIS зим :ѕзоумозал 4 











I return home after an all-night 

walkabout and for the life of me 
1 cannot remember a single 
building or street or face. 
1 cannot even remember 
walking. I fear this is 
our future: dreamspace, 
dreamtime — mind 
without body. 


fhe sinister quarter 


When I was 10, I saw a woman downtown lift another woman’s dress, and she had a 
dick. I returned home totally freaked out. Drift through a city long enough and you'll 
eventually find yourself somewhere you shouldn't be, seeing things you shouldn't see. 
This is the Sinister Quarter. The Situationists believed every city needs one — a place 
where danger, menace, erotic impulse and intimations of death shock anyone who 
blunders upon them into a new awareness of, and appreciation for, life. 




















In the days when our grandparents died at 
home, we knew what death looked like. Now 
granddad is whisked away the moment his 
breathing slows. You never have to see how the 
story ends (and so, in some ways, it never ends). 

When we butchered animals with our own 
hands we understood the exchange of life for 
life, and tried to reduce the suffering (if only 
to ease our own conscience). But modern 
agribusiness has taken all that mess off our 
hands. Now we can keep the show — sows that 
aren'tallowed to stand, chickens bred to grow 
so fast they verge on structural collapse, the final 
elimination of every trait that is not convenient 
or profitable — safely out of sight 

When pollution poured from the smokestack 


ofthe planton the edge of town, we knew the 
tradeoffs "progress" demanded. Now organized 


crime trucks off CFCs across the borders, and 
the seeds of massive genetic pollution are sown 
in labs in anonymous buildings in tree-lined 
neighborhoods. 

Sinister space is the darkness that defines 
light. Once sinister space is out of view, that's 
when real evil marshals its troops. When there 
is no one and nothing but the earth itself to 
bear witness. 














Since it is out of control, the urban is about 
to become a major vector of the imagination. 
— Rem Koolhaas 


ILLUSTRATION: BILL TEXAS. 


In the New Babylon... there will be rooms more conducive to dreams 
than any drug, and houses where one cannot help but love. 
一 Ivan Chtcheglov 




















In the inner cities of the America, beat cops could sense it on the first warm day of spring, or the 
peak ofa heat wave: the people wanted the streets. City workers would block off sidestreets and 
kids would chalk hopscotch into the asphalt, or firefighters would open up a hydrant. They did 
because, if they didn’t, someone else would. They also did it just to be decent. 

Those days sound so faraway and romantic that they're kind of embarrassing to talk about, 
like admitting in a New York gallery that you're a fan of Norman Rockwell. Of course, people 
still own their streets in places. The day Nelson Mandela was released ftom prison in South 
Africa, people in Kingston, Jamaica, dropped whatever they were doing and took the streets 
to celebrate. No one asked for time off or called police to escort the parade. The few people still 
trying to drive inched through the crowd in their timid machines. The city had gone soft, but 
where else would you rather be? 
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In i7 countries worldwide, people are laying that kind of firm, quiet ownership of flesh- 
and-blood space. “Towns and cities brought to life by people ‘keen on time refound,” declares 
the Slow Cities Manifesto. "Towns and cities packed with squares, theaters, workshops, cafés, 


restaurants, places of worship, uncontaminated landscapes and the pliers of fascinating crafts. 


Towns and cities in which man still recognizes the slow, beneficial succession of the seasons, 
the wholesomeness of tasty healthy produce, the spontaneity of natural rites, the cult of living 
tradition and the joy of slow, quiet, reflective living.” 

But slow isn’t so much a pace as а logic. It falls into place when you can feel in your bones 
that it is time to rest, and so you rest. You feel the first rain after the heat wave, so you step out 
into the street fora soaking. The rule of the sea applies: slow has right of way. 

In Canada, street hockey may be one of the deepest traditions. It is re-emerging, contesting 
its right to block traffic, or least make it wait for the next break in play. It's raw rebellion 
returned, as always, with barricades in the streets. 
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Slow them, block them, 
walk right over them. 


Can we put switches on lampposts? 
Turn the sleeping city into a field for play? 
















The parts of 
the city that 
lack atmospheric 
intensity are 
simply removed. 


















What we are building has never existed: 
itis the everyday city of the future. This 
place needs its shock troops, people who 
are willing to live, at whatever cost, in the 
landscape of the imagination. To us, the 
question — Is this the best we can do? — 
hasan obvious answer. 

This, ultimately, is what urbanism is 
about: living change. Cities should be. 
places of expression, so our paint-filled 
eggs turn billboards into outbursts of 
color, and our cities should be places 
where we meet, so we call a party for rush 
houron the busiest bridge, and our cities 
should be places where we feast, so we 
tear up asphalt and planta garden, and 
ourcities should be places where we 
explore, so we empty out an office block 
and letitslowly slide into ruin. Itisa 
simple question ofoptions. 

The malls are filled with 
distractions, but not one that would 
be as memorable as running naked 
through its crowds. A whole subculture 
has been built around cars, but another 
could return the horse carriage to the 
city center. We want to watch wrestling 
in cafes and poetry slams on TV. We 
want the right, as Hundertwasser 
wrote, to take a long brush and — as 
far as our arms can reach — paint 
everything pink. We want to get drunk 
in the Church of Mickey Mouse. 

А massive and expanding matrix of 
distractions, a dazzling architecture of 
pleasures, a metaphysical dreamscape 
oftechnology, has been created at extra- 
ordinary human and environmental 
expense to make sure that we are bored. 
inthecity. 

We want cheap thrills. We will do 
anything to get them. 
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The only predictable thing in the Situaffonist City would be its 
1 unpredictability, its random intensity, its unity of ambience. 
— Guy Debord 








¡LA space 


where rhe ciry is Consrantl y reborn 


A protester throws a rock to smash a window, sets fire to а draft card, a 
bra, a BMW. Rock, fire — we use natural elements to release energy, to 
express our own tensions and desire for change. 

We invented bombs. We released а terrifying energy as we tapped into 
nature on the most basic level, where matter and energy are concentrated. 
We split an atom, found unparalleled destruction. 

Around the world we use nature's vast power for our petty wars and 
national reprimands, while I dream of harnessing a great creative force. 

I dream of green-bombing Los Angeles. Our planes fly low, and from our 
hatches we drop tight balls of roots and seeds, hundreds of thousands of 
seeds ina single bomb. They scatter as they fall over the smog-choked 
city. They fall in empty lots, on rooftops, on Sylvester Stallone's carefully 
manicured lawn. They are smart seed bombs. Smart seeds are the ones 
that grow fast, and anywhere, the ones that reproduce like mad because 
they know the man with the herbicide can is coming for them. Smart 
seeds are the ones that explode with life. 
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WHEN IVY GROWS OVER A BILLBOARD, ITIS 
something more subtle than defacement. It’s the 
launch of a quiet dialogue between nature and cul- 
ture. Wildflowers appear in a forgotten 
office-block planter, and the dialogue continues. A 
pumpkin patch replaces a parking lot; a neighbor- 
hood declares a lighting blackout on the evening 
of the Perseid meteor shower. An ecological jam- 
session kicks into swing. Like culture jamming, it 
bubbles up spontaneously from the grassroots 
wherever cracks in consciousness can be found. 

Most North Americans understand that the 
natural environment is in dire straits, but most 
also fail to take personal or political steps to keep 
the planet from being trashed. The ideas of envi- 
ronmentalism have succeeded, but the call to 
action has largely failed, Why? The answer may 
have us surrounded. 

Imagine, fora moment, you are an alien 
anthropologist. What do North American cities 
look like? Places of rigorous apartheid, from 
which we banish almost every other species with 
which we once shared the landscape. In this 
humanized space, our senses are dominated 
by the sounds, sights and smells of our own 
economic and cultural machinery. We recognize 
thousands of brand names, but few edible plants; 
we're acutely aware of changing hemlines but 
ignore the phases of the moon. The nature that 
remains — drab suburban landscapes, polluted 
creeks in culverts — makes it almost inevitable 
that our virtual realities will be much more com- 
pelling. Even faraway wilderness has a role in this 
cultural psychology: itis the place we use “to get 
away from itall.” 

The separation of nature and culture is physi- 
cally inscribed in the places we inhabit. Because of 
this, argues philosopher Anthony Weston, we 
can’t expect to “think our way” out of our crisis об 
disconnection. This points to а radical alternative: 
that we must change not only our ideas but the 
places we inhabit before our values will shift. Cul- 
ture jamming requires an ecological counterpart. 

Place jamming is the creation of physical space 
where nature can re-enter our perception. The 





jamming 


not-so-subtle subtext of consumer capitalism is, of 
course, that nature is just stuff to be consumed. 
Within this grand narrative, simpler myths are 
accepted with easy familiarity: that front yards 
must be monocultures; that engine noise and 
neon skylines are measures of progress and 
cultural achievement. Nature itself, in the city, 
remains as distant and uninteresting as a couple 
dirty pigeons ona balcony. 

Yet as every child or ecologist knows, a postage- 
stamp vacant lot can be more engaging than an 
entire suburb of lawns and swimming pools. In 
this, there is the possibility of a reverse feedback 
loop. If more of us are exposed to the possibilities 
of living with nature rather than against it, it may 
be possible for more than a minority to imagine 
alternatives to consumer culture. As the manufac- 
tured desire to consume is replaced with 
something more authentic and healthy, more 
people are likely to support the political struggle 
ofenvironmentalists and culture jammers. 

Where to begin? Contemporary urban space is 
a result of our consent to the continued project to 
dominate and banish nature and wilderness. But 
the project is not yet complete, and cracks in con- 
sent are everywhere. The jam has begun. Guerrilla 
gardening, restoring native plant communities, 
media-free space, quiet zones, dark zones, car-free 
areas, green mapping —all these efforts fit within 
the place jamming ethic. What we need is a 
greater sense of shared purpose, a realization that 
to planta wildflower in a crack in the concrete is to 
expand ecologically a growing social movement. 

As corporate logos invade more and more of 
our shared space, the side of a building covered 
with vines is an increasingly radical statement. It 
is the kind of space we desperately need. The 
question of what will replace corporate-mandated 
culture is wide open — we are standing ina place 
we've never been before. But we know from an age 
of spectacles that whatever follows will need to be 
somehow richer, more satisfying. What we will 
need is a world more wild. 

Jeremy Lundholm studies plant ecology and ecolog- 
ical restoration at the University of Guelph. 
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The house is more a process than a product. 
— Johani Pallasmaa 
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መመ Anutribuildingis engaged with natural flows. It has a 

solar reactive skin, like a leaf, saving and transforming 
solar energy for other uses, such as electricity. It takes in water 
and air and releases them in a healthy form. Its roof consists of 
plants whose organic mass prevents runoff, attracts songbirds, 
and provides gardens for recreation or growing food. Emissions 
and wastes are turned into nutrients. 


> Natural lightis taken into the building from the 

rooftop, transmitted downward by reflection sheets 
provided inside the tubes, and diffused into the inside spaces on 
each floor by means of prisms and lenses. 

The color temperatures of natural and artificial lights are 
mixed to adjust the brightness. During the day, an environment 
is created where the abundant natural light and man-made light 
coexist. 


-一 > The shift from form to process will not be driven by 

desire — the city is too comfortable staring at its own. 
reflection. The only way to make cities sustainable is to weight 
the high end: to make urbanites pay the true cost of their way of 
life. City folks must pay not only for their cars and fuel, but for 
the damages of air pollution; not only for their homes, but for 
the forests lost to build them; not only for electricity and gas, but 
for extinctions, ozone depletion and climate change. City life is 
rich because of an error in accounting. Our ecological deficit is 
huge, yet we measure it as zero. 


A building can have eyes, ears, and an 
expressive face; it can convert the invisible 
rhythms of the natural world to something 
visible. On a windy night it can dance with 
shimmering streaks of blue neon, a quiet 
street can trigger delicate starbursts of light. 
Our bodies notice, subconsciously, the envi- 
ronment's cues — if our buildings do too, 
think how harmonious it would Бе... 


— Toyo Ito 





















Ifthe waters oft ict the dawn of civilization, the Los Angeles 
River tells the story: in fact, of this instant in history. The comparison’ 
doesn’t end there. Tife floodway, backdrop for films of dislocation and apocalypse 


from Repo Man to Terminator 2, was built to last as longas the pyramids of Egypt. Unless, + 
as more and more Angelenos are whispering, the Sı-mile concrete scaris torn up and replaced 
with, well, а river. 

~ ‘They say the idea began with а group called the Friends of the Los Angeles River, but that isn't quite 
right. The landscape has always had a memory óf itself — the roots of cottonwoods, sycamores, hackaberry 
‚and bunchgrass seek out every chink in the armor laid down by the Army Corps of Engineers, splitting and buck- 
Ting the slabs of pavement. And it would be too easy, again, to reduce the river's future to a question of design and 
target market. There are those who celebrate the dead aqueduct аз a symbol of LA unreality, who see a free-flowing river aî. 
ues tacle for dog:walkers and faded hippies. “It’s so simple, and so simpleminded, to hang а park idea completely ona 
ature,” says Harvard landscape architect Michael Van Valkenburgh. But the river itself has a vision ofits future. ~ 
с ш ‚the Pacific storms come hard, and the river bursts from the hills, spills its banks, and changes course ona Te 
en Bee *gullywasher.” In Haiti, hey call it lavalas, an 















NOw WE WILL REVERSE THAT HISTORIC FLOW 


Поме destroying asphalt and maybe you'd like to join the party. 
Allyou need is a city full of pavement, and I doubt you'll have 
any trouble with that. 

Maybe you own a home with a fully paved driveway. As certain 
folks have discovered, two thin strips of concrete work just as well, 
ora car-sized pad of asphalt surrounded by good green turf. Or 
maybe you live ina residential area where the space between the 
sidewalk and the curb — the “planting strip" — has been paved. 
Usually, there's no law saying it has to be. 

You'll find potential depaving projects all over town. Cities 
are full of underused space just waiting for a pick and crowbar to 
give the earth some air. In Berkeley, one low-cost housing project 
had a large parking lot filled with just three cars; today, it has five 
fewer parking spots and one fine community garden. 

There may Бе а few spaces so long forgotten that you can just 
go ahead and depave. Most patches of asphalt, though, are 
either publicly or privately owned, and that means you're going 
to have to organize to win back some greenspace. No matter 
what your project or approach, you need to take a few simple 
steps before you peel back the blacktop. 

First, contact your local government to find out who is 
responsible for underground services; you need to know if there 
are gas, water or electrical lines where you're about to dig. Next, 
get your tools in order. When you depave, you want to leave 


behind a smooth edge — ragged edges are bad press. Renta 
concrete saw from a construction-rental outfit, and be prepared 
to swallow a price tag of $150 US or more fora typical project. 

Once lines are cut in the pavement, you'll be itching to 
pick upa nice sledgehammer and take a wide, full swing, Bring 
the hammer down close to the edge of the cut. Once the edge 
area is pulverized, dig out the broken asphalt with pick and 
shovel. Finally, slip a crowbar under the slab you want to 
remove and pry hard. The slab can suddenly snap, so be careful 
with your fingers! 

Working with hammer, pick and prybar, the asphalt will pile 
up quickly. If it’s concrete, you might turn it into benches for 
your garden. Asphalt you'll just have to take to the dump. 

The soil under pavement is usually compacted, so work it 
over with your tools. Add humus, compost, or other fertilizer, 
and dig itall in. Water the soil, then plant. Im especially partial 
to fruit trees, even though they're not on my city's list of accept- 
able street trees. Think of it as giving the law а judicial review. 

And that’s hands-on depaving. A driveway here, a corner 
there, and all of suburbia to win. 


— Richard Register is the author of Ecocity Berkeley, and is 
president of Ecocity Builders, <reservenet.com/EcoBuild.html> 
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“Hope is easy." There you have it: а bumpersticker slo- 
gan for the end of the world. Hope is piecemeal; hope 
isa compromise. The sun will come out, tomorrow. And 
if it doesn't, then there's always the day after that. 

Ifyou have the stomach for it, stand in the center of 
the city and soak in the hopelessness. There's по need 
for melodrama; you can do this clinically, without 
tears, withoutany golden aura of protection from any 
lucky crystal. Simply consider that, after three decades 
of activism and almost daily announcements of fixes 
for our social and ecological ills, we're still swirling 
southward in the toilet. We cheerlead this roaring age 
of metropolis, but the fact remains that the city of 
today is not sustainable. It eats too much. It shits too 
much. We know this, but we have an unshakable faith 
that one day the city will, by virtue of its vices, discover 
a better way to live. 

The city has long been compared to а factory, and 
today its most important product is Optimism. If our 
cities weren’t great engines of optimism, they would 
already have been razed by their victims. The statistics 
are eye-popping: 50 percent of us are now homo urban- 
is. Weare rushing to the city, so we are told, for the 
opportunity, the culture, to warm our hands around 








where rhe city Lies down +o die 


























the sacred flame of progress. The migration is under- 
stood in terms of attraction, because this is the 
language of optimism 

But again, if you have the stomach for it, imagine 
that the pilgrims are not so much on their way to 
Mecca as in exodus out of the desert. Many have com- 
pared the city toa parasite, drinking the resources of 
the hinterland. But real people live and work out 
there, netting fish, flaring oil, felling trees, mining 
ore, ranching beef, damming rivers, and raising chil- 
dren in the degradation. The city, where ecology is 
invisible, enjoys history's greatest psychological and 
environmental subsidy — wealth without cost. 
Beyond the suburbs, the slaughterhouse. 

arshall McLuhan said we were entering the age of 

the "global village." Urbanist Herbert Girardet replies 
that this is nothing like a village; it's a "globolopolis" 
that we drift through like drivers on an urban freeway. 
Glutted with optimism, we keep telling ourselves that 
the death of the city has been predicted fora century, 
but nota single great city has died. We look away from 
the life support system, the tubes pumping in a tem- 
porary cure for Terminal City. 


























Take away Hollywood 
and the shopping malls, 
and the shell-shocked 
would line the streets. 


— lan Angus 






































































As far as anyone is asked to understand the 
term, the First World is rich. How could you 
even question it? Food, clothing and shelter 
are needs that are long forgotten. The basics 
here are asphalt, air conditioning and a good 
cabernet. Even those seem conjured out об 
nowhere, manna from heaven. 

I walk into the supermarket and its lights, if 
a little too bright, are Welcoming, The vaulted 
ceiling sweeps both eyes and mind to the 
heavens, exactly as in a cathedral or mosque. 
Like those places of worship, the ritual is as 
abstract as it is familiar. | need milk, and! 
knowits precise location. | know my brand, 
and І can taste, already, its exact flavor. Today, 
l also need lettuce, frozen waffles, wild rice 
and canned black beans; on another day it’s 
avocado, rye crackers, pastrami, frozen peas 
and oven cleaner. Whatever the combination 
of wants, 1 move through my pattern almost 
without thinking. The food is pre-familiar, 
and always in its place. Go to point A, collect 
your reward — it's the psychology of the Skin- 
ner box, but it's not withoutits small 
satisfactions. | 

Until | pay at the ር share nota 
single exchange with another human being. 
“Hello, would you like paper bags or plastic?” 
Unless I interfere in an unexpected way, she 
will recite a pattern of words that will maxi- 
mize my goodwill toward this particular 
grocery. My change rattles out into a bowl 
designed to fit the sweep of my hand, and ап 
automatic door sends me on my way. | 
haven't been rushed, but the whole experi- 
ence is automatically hurried. | ат 
well-served, and 50 1 serve well. 

Оп another day, | stand on the viewing bal- 
cony ofthe New York Stock Exchange. There, 
beyond the plexiglass, a crowd in bright jack- 
ets — green, gold, turquoise — shout and 
jostle. | understand, vaguely, the link between 
this andthesupermarket. The traders sway to 
the gee and haw of giant, shifting, surreal 
forces; іп turn, those forces decide how much 
































space to allot to each dairy cow that su 
plies my milk, how best to persuade m 
to eat which waffle, who will pick my 
black beans and for what wage. But sti 
ing out into the chaos of the NYSE, 
another linkis simpler. I can't help but 
think of the old-world bazaars, swirlin; 
with color, bustle, the scent of spices, 
the shouts of barkers. 

The stock market is this culture's 
bazaar. It appears, at a glance, to bea 
passionate community in vigorous, ev 
democratic exchange. Then you see th 
bared teeth, and you know it’s a mob. 
Atomized individuals in cutthroat com 
petition under total control, It’s а chao 
as sanitary as the supermarket aisle. T 
stock exchange is a distant memory of 
community recalled as survival ofthe. 
Skinner fittest. 

But the old-world bazaar remains ir 
the Third World, that enormous space 
we've reserved as a constant remindel 
Progress, or else, I've been drawn toa 
dozen mercados, bazaars, sokos, or 
rather, I've been drawn into them, car- 
ried by the tide ofhumanity seeking 
silver, raw silk, papaya, tea sets, goat 
cheese, meerschaum, New York Yan- 
kees baseball caps. Most often, what 
anyone might buy and from whom is 
uncertain. The acts of persuasion and 
purchase are immediate, direct, intera 
tive. When the wallet opens, it may be 
the freshness of the melon or the frien 
ship of the baker, but it might be for th 
sadness in the leatherworker's eyes. У 
may not be there to gossip, but you do 
You explain yourself in tiny ways to 
dozens of people, and they negotiate c 
those same terms. Self-interest bristle 
in the bazaar, sure, but it's bridled by 
community. There is а sense of creati 
liberty, a richness that we constantly 
mistake for desperation. 











In the urban hell of the Third World | feel a strange rush of hope. Here are 
models of the end of resources and time — working models where the 
world's forgotten make their place and recreate the stuffoflife. If you think 
Los Angeles has nothing to learn from Lagos, historyis getting ready to 
prove you wrong. 


In Kong Toey, Bangkok, 
40,000 squatters fought 
for and won shared land 
rights and city services. 
Calcutta had recycling long 
before Vancouver. Inthe 
poorest Haitian village, 
Mardi Gras is lived more 
sincerely than any North 
American Christmas. 
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Can we find new space to live? What can we share? Is there still a place for 
the shrine and the monk? The First World won't find these answers. In 
fact, itforbids the questions, 


You havea train to catch in New 
Delhi, and it looks impossible to 
Western eyes. So many bodies, so 
little space. The whistle blows, you 
move close, and then you feel hands 
drawing you in. The train is moving 
and you are moving and it's precar- 
ious and terrifying, but uplifting as 
well. You are hanging on to someone 
Someone is hanging on to you 














I locate myself in a relatively open space — a low hill is 
particularly good, or a wide field. I relax a bit, take a few breaths, gaze 
around. Then I close my eyes and let myself begin to feel the whole bulk of my 
past — the whole mass of events leading up to this very moment. And I call into 
‘awareness, as well, my whole future — all those projects and possibilities that lie 
waiting to be realized. I imagine this past and this future as two cast balloons of time, 
separated from each other like bulbs of an hourglass, yet linked together at the single 
moment where I stand pondering them. And then, very slowly, I allow both of these immense 
bulbs of time to begin leaking their substance into this minute moment between them, into the 
present. Slowly, imperceptibly at first, the present moment begins to grow. Nourished by the leakage 
from the past and the future, the present moment swells in proportion as those other dimensions 
shrink. Soon it is very large; and the past and future have dwindled down to mere knots on the edge 
of this huge expanse. At this point I let past and the future dissolve entirely. 
And I open my eyes. 
— David Abram, The Spell of the Sensuous 
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The Shoe They Wouldn't Sell 


The turbo-capitalists suffer fuzzy vision and other signs of brand damage 


well, let's talk about the message. Something to do with 

commercial speech versus free expression. First World 
guiltand consumer lust. Interactivity and individualism. But 
most ofall, about the sound (loud) that the big brands make when 
they fall down hard. 

We're talking, of course, about the Little Shoe That Couldn't. 
In January, Jonah Peretti took up Nike on its offer of personalized 
"iD" shoes, ordered off the web. Instead of his name or a nick- 
name like, say, “Jammer,” Peretti asked to have the word 
“sweatshop” emblazoned on his sneakers. The worm turned 
a few times — “It's slang!” cried the PR department — before 
Nike ducked out its escape hatch. Some messages, reads the 
fine print, “we consider inappropriate or simply do not want to 
place on our products.” 

The rest, as they say, is viral history. By rough estimate, the 
email transcript circled the world approximately three zillion 
times, Meanwhile, a report by the Transnational Resource and 
Action Center of San Francisco indicted Nike, once again, for 
continuing to rely on Asian sweatshop labor. It hardly mattered. 
As Peretti's jam shows, the Nike brand is indelibly associated 
with exploitation. Nike = Sweatshops. 

The sweatshop shoe was an accidental experiment in the limits 
of branding, the corporate imperative that emerged in earnest in 
1997 (when “brand,” the verb, entered the lexicon). The idea — to 


T he medium was the running shoe, and the message, 


build a connection between people and products that is emotional, 
even moral — is proving to be dangerous. 

The private, for-profit Nike still holds on to its original platitudes 
— the message The Onion lampooned as “Make It Happen, 
Children Of The Earth" — but it now shares its brand power 
with its opponents. People still buy the shoes that say "Just Do It," 
butthey know they're helping Nike do it to some kid in Vietnam. 

Brand damage isa strange and expanding gray area in consumer 
culture. The brand power of cigarette makers — and the food 
companies they re buying up — has been radically reduced, Auto 
manufacturers are sliding. And the biotech industry is setting up 
fora fall: desperate for the kind of public approval that calms 
jittery shareholders, it has made a cavalier promise that genetically- 
modified foods will save the world's malnourished. It's a blind 
run intoa moral minefield. 

On March 1, the logophiliacs at Young & Rubicam, one of 
the world’s largest advertising agencies, declared, “Brands are 
the new religion.” The most powerful, the company said, are the 
“belief brands," like Nike, that spread a “meaning and purpose 
to life” with the passion of the early Christians and Muslims. 

The anti-corporate movement is taking on the new faith, and 
the first signs of success are among the jammed brands. It's a 
lesson every priest and mullah understands: today's apostle is 
tomorrow's heretic. 

— James MacKinnon 
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The Quick And The Dead The Internet this instant: activism booms, commercialism blows 


newsletter for а dotcom worth millions, I was as convinced 

as almost everyone else that the Internet would soon be 
just a souped-up interactive television. We would be spoon-fed 
acorporate pabulum of shopping coupons and customized 
newswire soundbytes. E-commerce seemed unstoppable, and 
with it the almost total commercialization of whatever remained 
ofan online “community.” 

But the people are winning. 

Multi-million-dollar dotcoms are crashing faster thana 
stockbroker who's missed his daily dose of Prozac. “Cash flow 
problems” dog Amazon and CDNOW. Net infrastructure giants 
Cisco and Oracle are waning. Even Yahoo, the gold chip of Internet 
companies, recently reported dramatic ad revenue shortfalls. 

The March collapse of eToys.com is a parable of corporate 
failure on the Net. According to Wired News, during the 2000 
Christmas season eToys spent $72 million on marketing and 
sales. To little avail: they lost $86 million in that quarter alone. 
The downfall highlights the fact that dotcoms have been built not 
only on poor business plans, but on a false assumption: that 
people go online to consume. Last November, in fact, a worldwide 
American Express survey reported that one-third as many Internet 
users go online to shop as go there to search for information or to 
use email. 

The eToys story comes complete with an I-told-you-so twist. 
1n 1999, the company launched an aggressive lawsuit to kick the 
Zurich-based art group etoy off the web for the crime of having 
too similar a website name. In an early example of Internet 
activism, etoy supporters staged a “virtual sit-in” that crippled 


| ust 18 months ago, alone in my home office editing a 












THE М. INDEX 


MESSAGE FROM ON HIGH 


The New York City billboard boom із fading, 
and Manhattan residents are daring to hope 
that the signs plastered over their windows 
might one day be removed. Egged on by the 
success of Times Square ad clutter and dot- 
com advertisers lusting for street cred, NYC 
office and apartment owners leased their. 
walls and roofs for billboards throughout. 
the late '90s. Now e-commerce has tanked, 
and blank space is spreading through town 
like а cooling breeze. Still, marketers say it's 


*MEN 


the eToys site with false hit requests in the middle ofthe '99 
Christmas rush. Today, etoy lives on and has, їп an online state- 
ment, offered eToys founder Toby Lenk a job. “Bad business is 
like bad art,” write the etoy pranksters. “Not worth your resources, 
boring and fading fast.” 

E-commerce overextended itself with pricey hype аз it tried to 
conjure consumers. Many activist sites, meanwhile, enjoy user 
loyalty that e-business can only envy. The Independent Media 
Center (indymedia.org) now has volunteer correspondents from 
Seattle to the Congo. A coalition of net-sawvy rainforest protection 
groups recently orchestrated simultaneous continent-wide 
protests to stop oil drilling in Colombia. And last year, Green- 
peace and Adbusters gota jolt when, in under a month, their 
"Cokespotlight" website succeeded in convincing Coca-Cola 
to phase out greenhouse gases in their worldwide network of 
drink coolers. 

We've come to an important moment in history. The Internet 
is helping create the consciousness of a bona fide world social 
activist movement. Meanwhile, corporations are dropping off the 
Net or scaling down their presence — it's the most rapid retreat of 
commercialism anywhere in our culture, But brace yourself for 
the second wave. To see where e-commerce is going in the future, 
spend a few minutes browsing pornography sites: moving banner 
ads, countless pop-up commercials, ads between links or embed- 
ded in video. The people have voted with their cursors, and they 
don't want the ads. That might just mean that they'll get more 
than ever before. 


—Rob Wipond 


LENVIRONMENT 


the dead body of founder Bill Gaines and 
decided the crucial barf-and-fart-jokes 
demographic was too good to pass up. Mad 
always sold junk, but only Mad junk. Now 
it's selling its readers — to the people who 
make corn nuts, PlayStation, CDs and Cheez 
Whiz. Who's behind the sellout? As they say 
at Mad, "the usual gang of idiots." Alfred E. 
Index says, “Yup, me worried." 


WHY WE CALL THEM 'SPOILED' 
"He who dies with the most toys wins," 


just the calm before the storm — billboard 
ads will spread far and wide again, they say, 
just as soon as ads in still-popular Times 
Square reach their "geometric limit." The 
Index takes shelter in a basement suite. 


BEAM THIS, SCOTTY 


Beneath the billboards, ad creep just got 
creepier. In December, Banana Republic 
ads on Manhattan phone booths became 


the world's first to use “Streetbeam’ 
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technology, which allows people with hand- 
held computers to look even more 
ridiculous by pointing and clicking at ads on 
the street to download marketing messages. 
The Index bets this dodo won't fly — good 
news for the mental environment. 


IT'S A MAD, MAD, MAD AD WORLD 


In March, for the first time in almost so 
years, Mad magazine ran ads. Announcing 
the change with a cutesy disclaimer, the new 
owners at AOL-Time Warner jumped over 


was the rallying cry of the 1980s “me 
generation.” Now, studies by childhood 
researchers in the US and Britain have 
updated the slogan: “He who's born with 
the most toys loses.” The research shows 
that children who are given а lot of toys get 
“overwhelmed” and often play less, learn 
less, and develop more slowly. The “distrac- 
tion element” affects even those kids 
access to such educational “advantages” as 
computers. Consumerism fails preschool; 
the Index skips a grade. -JM 
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IF YOU BELIEVE THE BIBLE, MAN WAS GIVEN DOMINION OVER "EVERY CREEPING THING." THAT'S А CONVE: 
NIENT EXCUSE FOR MODERN AGRIBUSINESS TO TREAT ANIMALS AS NOTHING BUT A SAFE AND ENDLESS 
SOURCE OF MEAT. THE RECENT LIVESTOCK EPIDEMICS STAND AS OUR REBUKE. HERE, A FRENCH FARMER. 
REMOVES SHEEP CARCASSES FOR BURNING TO PREVENT THE SPREAD OF FOOT-AND-MOUTH DISEASE. 


Big Pharm's Bad Form Profits protected at the expense of millions ої tives 


becoming more than just the biggest corporate PR headache 
faced by multinational corporations in recent memory. It 
may just be the issue that exposes the Achilles heel of the WTO. 

The competing interests are clear. On one side stand 95 percent 
of the world’s 36 million sufferers of AIDS concentrated in the 
poorest countries in the world. On the other, multinational drug 
makers ring up double-digit profits while hiding behind puncture- 
proof patent protection on drugs that are far too expensive for 
citizens of developing countries to afford. Any country that tries to 
get around patent-protection rules, because its people are dying, 
has to get past the WTO first. 

That hasn’t stopped some countries from trying. Brazil has been 
making its own knock-off versions of triple therapy — the mainstay 
AIDS treatment — and providing them free to the 90,000 of its 
citizens who are HIV-positive. In India, the generic drug manufac- 
turer Cipla has said it will sell its triple-combination AIDS therapy 
to the humanitarian group MSF for $350 per year per patient (the 
same drug combination in the US would cost about $10,400). In 
South Africa, the government is importing patented AIDS medi- 
cine from wherever it's most cheaply available. 


T he provision of AIDS drugs to the developing world is 


In theory, the WTO relaxes trade laws in cases of a “national 
emergency." But in fact such public health safeguards are 
steadily being eroded through the combined efforts of 
Washington and the pharmaceutical industry. The US has 
threatened to take Brazil to court — national emergency or no 
national emergency — for violating intellectual property rights. 
And in South African courts, 39 major drug companies are 
currently contesting Nelson Mandela's initiative to seek the 
least expensive medicine for his country's four million 
AIDS sufferers. 

The whole drama has what an Eli Lilly flack might call "very 
bad optics.” When 11 million people in developing countries are 
dying each year from preventable infectious diseases for the 
lack of basic medicines, and yet the US Trade Representative’s 
office has essentially told 16 developing countries — including 
India, Egypt, the Dominican Republic and Thailand — to 
strengthen patent protection or get clubbed with trade sanc- 
tions, it's no wonder the US and the WTO are fast losing face. A 
few more issues like this one, which generate overwhelming 
public sympathy against it, might force permanent changes to 
the WTO. — Basil Smallwood 
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Revival Of The Richest Italy's wannabe prime minister gives ‘ad сгеер' a new definition 


everywhere that can be bought for the equivalent of $100 

million US. Silvio Berlusconi, the media mogul who, with his 
family, owns Italy's three largest private TV stations, the largest 
publishing house, several newspapers, an advertising agency, a 
magazine group similar in scope to the Condé Nast empire, and 
achain of movie theaters, wants to be prime minister. Again. 

Berlusconi held the position once before, in 1994, but was 
quickly ushered out in a swirl of scandal. Eager to guarantee his 
second coming, Italy’s richest man has launched the most sweep- 
ing political ad campaign in national memory. 

“Berlusconi's objective із to appear always present, in every 
city,” explains Alessandro Rosettani, an activist with the Centro 
Sociale Autogestito Sisma, one group in Italy's nationwide net- 
work of leftist organizations. Since February 2000, when the 


| п Italy, signs of the resurrection are everywhere — at least, 


government introduced new legislation limiting political advertis- 


ingon TV, Berlusconi has had to find alternative means to plant 
his image in the public's consciousness. Gigantic posters cover 
walls and bus shelters in even the smallest towns; on them, a 
younger Silvio with more hair promises lower taxes and safer 
cities. His 37,000-ton cruise ship serves asa mobile headquarters 
for his Forza Italia party. The family, too, is pitching in to build 
the Berlusconi buzz: his daughter Marina and his son's American 
girlfriend, Kristen Pazik, have recently disrobed for, respectively, 
the Italian lifestyle magazine Oggi and America's СО. 

"Berlusconi represents the degeneration of politics," says 
Rosettani. "He doesn't want to create involvement or awareness 
but rather to charm people." Berlusconi refuses even to publicly 
debate his opponents, preferring to let his publicity speak for itself. 

Italian voters have little cause to believe Berlusconi will be able 
to separate his political responsibilities and his personal interests. 
As prime minister in 1994, he dissolved the board of directors of 
the state television corporation and placed his supporters as news 
directors of all three national public TV networks. Shortly before 
his brother Paolo was to be arrested on bribery charges, he also 
made white-collar crime so difficult to prosecute that many 
already-jailed criminals had to be released. Finally, facing his 
own charges of bribery, Berlusconi was driven from office. 

The would-be prime minister has since appealed and defeated 


DEBT MARKETING 


Facing default on Argentina's 
ments this year, President F 
decided instead to 


прау- "blindaje" means ап 
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sitive spin: debt as a cause for celebration. 
епз ofbillboards in Buenos Aires, 
ctacular year 


capital city, now promise a 
under the slogan “Blindaje 2001." The word 
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rza di un sogno: 
celo dai coglioni 


[ip 
"THE FORCE OF A DREAM: IT REMOVES YOUR BALAS: ELECTION AD JAMMERS 
CAUGHT SILVIO BERLUSCONI BY THE SHORT AND CURLIES 


a series of criminal charges dating back to the 1980s, but the 
majority of Italians know little about the legal entanglements as 
his own networks have aired next to nothing on the subject. Now, 
however, opponents of the TV tycoon are making noise on the 
one information outlet Berlusconi doesn't own — the Internet. 
Overone million people have visited a website that parodies 
Berlusconi's TV, radio, and poster campaigns. The creator of the 
site, Mark Bernardini, posted the first spoof ad with the message 
that Italy's cities will be safer once Berlusconi is behind bars. 
Hundreds of other doctored posters were quickly added. 

Relying on the dictum that any publicity is good publicity, 
Berlusconi started his own parody poster contest on his Forza 
Italia website. The site exhibits only the least controversial spoofs, 
and the candidate himself views the flood of parody as evidence 
that his marketing campaign is reaching the people. 

Of course, Berlusconi's true success will only be measured by 
the election results on May 14. Will the winner be Berlusconi's 
Forza Italia, backed by the once-separatist Northern League and 
the post-fascist National Alliance? Or will it be "Сіссіобейо" 
(roughly translated as "cutie") — the former mayor of Rome, 
Francesco Rutelli— who leads a coalition including Marxists, 
Greens and former Christian Democrats? The day of decision is 
sure to resemble the recent US presidential election inat least 
опе way: expect some TV networks to announce a winner before 
all the votes have been counted. 


—Hilary Keever 
Berlusconi spoofs can be viewed at <web.tiscalinet.it/markbernardini>. 
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Doctors Decline Free Lunch 


MDs say No to pharmaceutical freebies and Yes to independent thinking 


hese are the days of transparency, 
T with consumers demanding the 
whole back-story on the food 

they eat, the coffee they guzzle and the 
clothes they wear, Now even the medical 
profession — so long the recipients of our 
blind trust —are coming under the scope. 
Inquiring minds want to know: just 
whatis pouring into the heads of our 
physicians? 

Doctors are being 
wooed and bribed by 
the pharmaceutical 








THE PLEDGE 


all-expense-paid trip to a sunbelt location. 
Physicians significantly increased how 
much they prescribed the drugs in ques- 
tion, even though the majority of them 
told the researchers that “such entice- 
ments would not affect my prescribing.” 
Many patients now understand the 
ferocious temptations and subtle psycho 
logical coercion that doctors routinely 
face. They understand 
—but they do not 
excuse. In fact, it was 


after Dr. Goodman 
‚ат 





COMEUPPANCE: 
Мїпсе МсМаһоп 
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eet have to be personal. We are 
not strictly obliged to dance on the 
graves of the folks who, because they 


been bad — greedy, duplicitous or 


industry toan 
unprecedented 
degree. Free product 
samples, T-shirts, 
gifts, dinners and 
airline tickets are 
routinely dangled in 
front of their nos 
Even at Continuing 
Medical Education 
workshops, which 


зе on the wrong side of karma 
qualify for incl 
But in this case we'll make an excep- 


noticed a sharp spike 
in the demand for 
information on 
"clean" doctors tion. 
(which is to say, 
doctors uncorrupted 
bydrug company 
money) that he 
launched the 
<nofreelunch.org> 
website а few years 
back. Goodman also 


committed to practicing medicine in 
the best interests of my patients and on 
the basis of the best available evidence, 
rather than on the basis of advertising 
or promotion. 

I therefore pledge to accept no 
money, gifts, or hospitality from the 
pharmaceutical industry; to seek 
unbiased sources of information and 
not rely on information disseminated 
by drug companies; and to avoid con- 


on in this column. 


ie the dance music 

Vince McMahon is not so mucha 
man as a metaphor: huckster as cancer. 
ous growth in the body of contemporary 
culture. You know him as the pro- 





wrestling magnate and " 
genius" who invented a new 


ague for those who want to see less 


usually have the 
imprimatur ofa 
university anda 
lineup of "experts," 
evidence abounds that doctors aren't 
exactly gathering to hone their medical 
chops. New York hospital internist Dr. 
Bob Goodman recounts the dizzying, 
bazaar-like atmosphere of these work 
shops, where doctors swarm 
drug-industry display tables piled high 
with assorted freebies — cans of tennis 
balls, free briefcases, even Palm Pilots — 
grabbing what they can, while the lonely 
scientific posters and displays attract тіп. 
imal interest. Tickets to such conferences 
are very often paid for by the drug compa- 
nies —a practice Richard Horton, editor 
of the British medical journal The Lancet, 
calls flatly “corrupt.” 

None of this would matter too much if 
the graft didn’t affect doctors’ prescription 
decisions. “Most physicians will say ‘this 
stuff doesn't influence me,” says Good- 
man, but the evidence suggests otherwise. 
One study, subtitled "There's No Free 
Lunch," looked at a group of doctors who 
were treated to a drug-company-sponsored, 














«ሠ of interest in ту practice, 
teaching, and/or research.” 


devised a simple way 
to let doctors publicly 
advertise themselves 
as “Drug Company Free:” they just slap 
those words on their shirt. The label 
certifies the doctor is consciou 
ing the gimmickry that comes with the 
persuasive power of the most profitable 
industry in the history of the world — 

the legal drug trade. 

With several hundred pledges collected 
so far, Dr. Goodman sees momentum 
building around doctors who want to 
demonstrate their critical independence. 
Itmay be many years before we see all, or 
even most, doctors running around with 
the badge of honor on their lapels. Butat 
least now а patient can ask his or her 
doctor if they ve “taken the pledge.” And 
they can be confident, if the answer is yes, 
that the doctor is making considered deci- 
sions about their drug therapy — rather 
than simply prescribing the newest drug 
from the sample rack that was dropped off 
that morning by drug reps. 





sly resist- 


— Basil Smallwood 





skilled, but more violent players. The 
rules encourage injury; the commentary 
reinforces the crudest of racial and sexual 
stereotypes; the prime target is boys still 
anticipating their first shave, a set with 
pliable values. We should expect no less 
from McMahon, who has raised exploita- 
tion (of everyone from his employees to 
his own family) to an art form. 
Launched to staggering hype, the 
XFLis tanking. Viewership is way down, 
sponsors are fleeing, and NBC and CBS 
— still shamelessly putting a positive 
spin on their coverage, because both 
have a direct financial stake in the suc- 
cess of the league — are smelling so bad 
even the dogs are asking to be let out. 
Rule #1 of media convergence: everyone 
shares the spoils, but everyone takes 
scurf from the really destructive bombs. 
McMahon will no doubt spout brave 
talk right up until the lights go out, then 
beat a retreat with his trunk of schemes, 
the Willy Loman ofthe Information Age. 
The rest of us will find, to our horror, that 
he gota little grease оп us that just won't 
off — Bruce Grierson 
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Greasing the 
Railstoa 
Cyborg 


Future 


athome in Eugene, Oregon, I read it as intended: as a 

hoax. Nota cruel prank on the unsuspecting reader, but 
a tool for drawing out our varying faiths іп and sympathies for 
the ideological project of shifting human culture, with finality, 
from the real and concrete to the virtual and technological. 

If many failed to see through the hoax or, more frighteningly, 
recognized it but still gave it conditional support, then the reason 
lies in the reigning cultural ethos of our times: postmodernism. 

With its sharply narrowed ambitions concerning thought, its 
tendency to shade into the cynical, postmodernism has become а 
term both pervasive and faceless. But it does havea face. The 
theory of postmodernism began in large partas French reaction 
against the grand and total claims of Marxism. Emerging and 
spreading about 20 years ago, in a period of reaction with almost 
no social movements, postmodernism bears the imprint ofcon- 
servatism and lowered expectations. It has also risen in lockstep. 
with the unfolding logic of an increasingly technological 
“cyborg” society. 

Postmodernism tells us that we can't grasp the whole, indeed 
that the desire for an overview of what's going on out there is 
unhealthy and suspect, even totalitarian. We have seen, after all, 
how grand systems — “metanarratives,” as they are fashionably 
referred to — have proven oppressive. Having hit on this 
epiphany, the pomo troops were quick to throw out the baby with 
the bathwater. Skeptical about the claims and results of previous 
systems of thought, postmodernism has in fact jettisoned nearly 
all desire or hope of making sense of what we experience. It 
abandons the “arrogance” of trying to figure out the origins, 
logic, causality, or structure of the world we live in. 

Instead, postmodernists focus on surfaces, fragments, 
margins. Reality is too shifting, complex, and indeterminate 
to decipher or judge. Too “messy,” too “interesting” to allow 
for fixed conclusions, as Donna Haraway puts it in her own 
well-known “Cyborg Manifesto.” 

The postmodern style is notorious for its dense language and 
games of contradiction. In Haraway's manifesto, for example, 
she concedes that "the main trouble with cyborgs, of course, is 
that they are the illegitimate offspring of militarism and patriar- 
chal capitalism” — but that in no way dims her enthusiasm for 
apart human, part machine, high-tech future! 


W hen I satdown with the Adbusters "Cyborg Manifesto” 








Ina technified society, we are increasingly "connected" from 
isolation, our experiences filtered through the Internet, television, 
and the spectacles of consumer culture. Shared and direct experi- 
ence, which once helped us understand the meaning and texture 
oflife, are two major casualties of this cyborg imperative. Things 
grow starkand menacing in every sphere, and still Haraway and 
the postmodern crowd insist that conclusions be avoided. Of 
course, once one renounces any attempt to comprehend the over- 
all situation, it's easy to embrace the endless complex of 
piecemeal “solutions” offered by technology and capital. 

Postmodernism celebrates evanescent flows, a state of no 
boundaries, the transgressive. If this sounds familiar, it's 
because these values are shared by the mostardent architects 
of both consumerism and capitalist globalization. As the dimen- 
sions of personal sovereignty and community steadily erode, 
along with meaning and value, а consumer society in cyberspace 
becomes the uncontested next stage of human existence. 

Division of labor, structures of control, the nature of technolo- 
gy — not to mention less abstract factors like drudgery, toxicity, 
the steady destruction of nature — are integral to the high-tech 
trajectory. They are also of no concern, evidently, to postmod- 
етпізіз, who continue to cling to the subtle, the tentative, the 
narrowly focused. Virtual reality mirrors the postmodern. 
fascination with surfaces, explicitly rejoicing in its own depth- 
lessness — опе obvious way in which the postmodernists are 
the accomplices of the Brave New World. As we reject any 
possibility of understanding shared or even personal experience, 
no challenge to that experience seems plausible. The political 
counterpart of postmodernism is pragmatism; we find ways of 
accommodating ourselves to the debased norm. 

The decay of meaning, passion, and inner vibrancy has been 
going on fora while. Today it is а juggernaut, in the face of which 
postmodernism is the culture of no resistance. The good news is 
that there are signs oflife, signs that folks in various places are 
beginning to suspect our culture’s greatest hoax. 


-John Zerzan is the author of Future Primitive 
and Elements of Refusal, and the editor 
of Against Civilization. 
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But Seriously, Folks The true story of acyborg spoof 


spoof ... what is it good for? Like other pranks and hoaxes, it has historically been 
А for laughs, if nothing else. In the political arena and elsewhere, spoofs have 
о been an effective way for people to scoff at something others take too seriously 

without having to be too serious themselves. 

There is, however, another role for the spoof that is less widely acknowledged, and it is 
this role that is filled by The Cyborg Manifesto [Adbusters #34]. 

Here a spoof functions as a kind of projective test, like the infamous Rorschach 
inkblots. Whether intended or not, it takes on the role of provocateur whenever its mean- 
ing is unclear. As test subjects perceive ambiguity, they fill in the blanks with their own. 
interpretation — and that interpretation сап be wonderfully or terribly revealing. Тһе 
ambiguous spoof thus has the power to uncover something within the psyche of the 
interpreters that they didn't know. When "administered" to thousands of people, it 
becomes a kind of cultural Rorschach, revealing not just individual assumptions and 
perceptions but also underlying attitudes ofa whole tribe. 

Ofthe thousand or so readers who commented on The Cyborg Manifesto online, only 
a small few recognized it for what is was — a spoof, The vast majority took it at face value. 
What does this tell us? Perhaps most importantly, and surprisingly, it tells us that people 
have little difficulty imagining a future in which nature is abandoned for a total 
cybernetic existence. Some are against it, some are for it, but many or most can imagine 
it, This is a disturbing discovery, and one that should be followed up with some urgency. 
Оп the other hand, some readers who denied that such a future is possible still took the 
Manifesto as sincere. That people can imagine Adbusters unconditionally embracing 
such a dark vision shows just how ambiguous are the times in which we are living. 


— Richard DeGrandpre 


‘The following із a small sample of the comments received: 


retrieved the manifesto from our garbage can, 
purely by chance, whilst looking for supplies to 
build a sculpture of the Tower of Babel in my 

front yard. It was just the inspiration I needed. 


My computer is giving me something that no 
human is capable of it lets my ‘voice’ come out 
at fll capacity. It ets me see things I'd otherwise 
be unable to see. The physical body may wither 
irreversibly, but what makes us human (ie, ideas) 
is best served through the omniscience and. 
immortality that technology gives us. 


1 need release from this gene carcass. 


It's the bomb-diggity. Give me implants or give 
me death, 


Hug a tree, Take a picture of it. Scan the pic- 
ture, Never go back to the tree. Let the tree die. 
Let the scan flourish. 


Moving into a realm where we cease to be 
shackled to a body and its inherent limitations 
we can begin to fully realize our potential. Dis- 
tinctions such as gender, class, race et cetera 
will become meaningless. I think a separation 
between our minds and our bodies is a noble 
goal. 

I met Leary, read McKenna and now am just. 
‘waiting with panache for the meaning of this 
grand joke, 


The last person whose brain is not in a vat is a 
rotten egg! 


Even stars die, why should we think we could do 
otherwise? I am happy to be only an ordinary 
mortal human. 


When you can show me a computer who cries 
when it loses a balloon, an android who touches 
the flame even though he or she knows it burns, an 
electronic circuit who isn’t sure which girl he really 
likes better, or a cyborg who believes in God. 
although it's a preposterous idea, then ГЇЇ strap my 
body into any machine. 


In this digital world would I get to fall in love? Or 
would I have to buy the “love 2.0"? "Uh, sir, it 
seems you're delinquent on your emotion bills for 
this month, We're gonna have to cut off service..." 
No thanks. I think I will start my own movement, 
the No Implants movement. 


Stand in a quiet forest, just to hear the sounds. See 
the ambient light, and inhale the smell of life in 
reality. І oppose the Cyborg Manifesto. I kinda like 
the world I stand in. 


Silence, you sheep! Can you not see this manifesto 
for what itis intended to be? This is what 
pranksters refer to as a HOAX. By displaying this 
magnitude of asinine comments, they Бах 
their point: we have been duped by the “digit 
olution.” It amazes me that Adbusters has tried to 
make a point at the expense of its readership. But 
how long, do you suppose, will they maintain that 
readership? Allow me to be the first to say, fuck off 
Adbusters. 


"To see all the letters, go to <cyborgmanifesto.org> 





PROFESSION 


WATCH 





D President Bush's proposed tax cut has 
divided economists — with those who say it 
will stimulate the flagging economy being out- 
pointed by those who say it won't. But not a 
single expert has raised the discussion toa 
higher plane. Would an ecological economist 
with chutzpah please stand up and ask the big 
question: why does a country that has been 
consuming unsustainably and running down 
the earth's natural capital for decades need 
incentive to spend more? Hello! In more 
positive news, Berkeley economist Matthew 
Rabin exposed the emperor's underwear in 

a recent presentation at the London School 
of Economics. Turns out the premise that con- 
sumers act rationally —long a mainstay of 
economic theory —is bunk, What consumers 
actually do, Rabin's research revealed, is pur- 
sue “immediate gratification” due to 
impatience and lack of self-control 


ዲን Last month, one ofthe "lost boys" of the 
Sudan, a group of orphaned African refugees 
currently being re-settled by the thousands in 
the US, was asked what career he would eventu- 
ally like to pursue. Medicine? Law? Море: 
“public relations.” 

That's sure to make Harold Burson beam. You 
see? Real men do want to work in PR! It seems 
the Burson-Marsteller majordomo is worried 
that the feminization ofthe field is creating a 
dangerous imbalance. "It would be healthier for 
everyone if PR wasn't seen as a place where only 
women work,” Burson told conference goers in 
Chicago in October. A few of these Sudanese 
boys, who have dodged bullets and crossed 
alligatorinfested rivers, ought to put the starch 
backin the shorts of Harold Burson's noble 
profession. 


L) Inthe movie Big, 12-year-old Josh Baskin is 
paid big bucks by market researchers to play 
with toys and report back to the company which 
‘ones he finds cool, and why. Now Canada’s 
Spinmaster Toys has pulled a Big by creating an 
advisory board of children 8 to 15 whom it pays 
$3,000 year to file monthly reports on how 
they and their peers use playtime, reports the 
Wall Street Joumal. Stateside, the San Francisco 
‘company University Games Inc. is awarding 
$10,000 savings bonds to the kids who feed it 
the most marketable ideas for toys and games. 
So this has become the young sportsman's new 
‘mantra: It's not whether you win or lose, it's how 
you pitch the game to the suits. 


NO.35 MAY/JUN 01 





89 


E RESISIANCE | 





а «ВБАЦ 


А recent ad campaign is strik- 
ing fear of global warming into 
the hearts of Australians and 
urging them to switch to green 
power. "Energy Smart" is the 
initiative of the Sustainable 
Energy Development Authority 
in New South Wales. With the 
help of the Cicchianni Malone 
green ad house, the campaign 
has a full arsenal of media 
weapons, including postcards, 
billboards, newspaper and 
magazine ads, cinema ads and 
a slick website. For more, see: 
<www.energysmart.com.au> 








MARSHALL ISLANDS: 2030° 


“UP TO 20 MILLION PEOPLE WORLDWIDE WILL BE DISPLACED FROM THEIR 
HOMES DUE TO RISING SER LEVELS IF GLOBAL WARMING IS LEFT UNCHECKED. 





зво 
Sy ጋ 


OVER 90% OF YOUR ELECTRICITY COMES FROM BURNING COAL. OVER 90% OF YOUR ELECTRICITY COMES FROM BURNING COAL. 
THE SOLUTION IS GREEN POWER. THE SOLUTION IS GREEN POWER. 

JUST CRLL YOUR ENERGY SUPPLIER ON 136 206 2 JUST CALL YOUR ENERGY SUPPLIER ON 136 206 
WWW.GREENPOWER. COM. AU WWW.GREENPOWER. COM. RU 
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| CREATIVE RESISTANCE 


The Summit of the Americas is meeting behind steel fences in Quebec, 
and the World Trade Organization plans to bunker down in Qatar. 
When the world's elite start hiding in tornado cellars and fallout shel- 
ters, what's a protester to do? 

Swiss artist Johannes Gees came up with one option at January's 
World Economic Forum in Davos, Switzerland: aim а so-foot-high 
laser beam at a snowy slope above the ski resort. By logging on to 
<wwwhellomrpresident.com> and submitting a message, anyone 
could beam a few choice words to the delegates behind the gates. 

"Davos felt like the perfect stage to give people who are usually not 
heard a voice," Gees told Adbusters. "During the 25 hours ‘Hello Mr. 
President" was online we got about 7,200 messages from 81 countries. 
We were able to project about a third of them.” 

Among Gees' favorites: “The silence of the dispossessed can be a 
deafening storm" and "Bill Gates, if earth crashes, | only hit 
Ctrl+Alt+Del to reboot?" 


HungerDotCom 
Doesn'tExist.com 





This poster campaign was launched last year to coincide with the new 
media Highway Africa conference in Grahamstown, South Africa. 

“They talk about bringing Africa up-to-the-minute news on the web, but 
most people in Africa don't have running water, don't have decent 
healthy food. There are more important worries: AIDS, civil war." — 
anonymous artist. Featured on «www.blowthedotoutyourass.com» 





Too late. This plastic Ronald, taken from the front porch of Ronald 
McDonald House and lynched in a Billings, Montana park, was later 
cut down by police. 
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A Court Case To Watch 


In ‘commercial speech,’ what's the price of a lie? 
hen Nike Inc. defends itself against accusations that it 
W uses sweatshop labor, is it building and defending its 
brand? Oris it simply supporting healthy public debate? 

Ina court case that could have far-reaching impacts on “com- 
mercial speech,” environmental activist Marc Kasky argues that 
Nike’s public disclaimers about working conditions in its Asian 
factories amount to false advertising. Nike, however, has so far 
convinced a San Fra o trial judge and the California Court of 
Appeal that the company is engaged in constitutionally protected 
free speech. California's Supreme Court will decide the issue in 
the coming months. 

“If this case is successful, it could undermine the greenwash- 
ing strategies оҒа lot of corporations,” says Joshua Karliner, 
executive director of Corporate Watch, a watchdog group with 
a focus on corporate power. 

In the mid-1990s, Nike officials launched a public relations 
counter-offensive against charges that workers in its Asian 
factories are subjected to dangerous chemical exposure, physical 
abuse, and substandard wages. Ina letter to the San Francisco 
Examiner in December 1997, for example, Nike's communica- 
tions office encouraged shoppers “to remember that Nike is the 
industry's leader in improving factory conditions." Earlier that 
year, a leaked Ernst & Young audit, commissioned by 
Nike itself, made public а range of unsafe worker conditions in 
Vietnamese factories. (This year, another Nike-funded study 
found evidence of physical and verbal abuse and sexual harass- 
mentat nine contract factories in Indonesia.) 

Казку and attorney Alan Caplan, who helped nail shut the 
coffin of the Joe Camel cigarette ad campaign, first filed a lawsuit 
in April 1998, claiming that Nike had engaged in unfair business 
practices by falsely advertising its Asian labor conditions. As evi- 
dence, Kasky and Caplan paired a long list of labor and human. 
rights violations at Nike's Asian facilities with a long list of Nike's 
statements describing good working conditions. One example: 








Activists opened a can of whupass 
in Seattle in 1999, and the globalism 
agenda will never be the same. 


Now the Summit of the Americas 
protest in Quebec City, April 20, 
promises to be a flashpoint for the 
next stage of this new movement. 


The focus: Corporate Power. Let's 
roll it back in 2001. 


Nike had claimed that the "average line worker's wage in Asian 
subcontracted facilities is double the government-mandated 
minimum)” in fact, Nike's own audit found that the average wage 
was $45 per month, while the minimum wage was $40. 

Kasky says he wants to make an example of Nike. "The main 
thing for me was picking someone who made such a point out of 
being the role model for other corporations," he explains. Dozens 
of companies now rely on feel-good promotional campaigns to 
polish their brands without directly hawking products. Chevron's 
“People Do” campaign, for instance, shows the oil giant's workers 
going the extra mile to protect eagles and baby sea turtles, and 
Shell Inc. has run a widespread campaign to profess its affection 
for the environment. 

Last March, the state appeal court ruled that, despite Nike's 
economic interest in defending its corporate image, the company's 
statements made a valuable contribution to the public dialogue 
about globalization. If the California Supreme Court affirms the 
lower court's rulings, it will spell doom for truth in corporate 
image advertising, warns Caplan. “Even though they're lying, 
they could say they're taking part in a public debate.” 

The case against Nike is backed by briefs from environmental 
and labor groups, but also from state Attorney General Bill Locky- 
er. "Image advertising is properly viewed as a form of commercial 
speech,” Lockyer writes to the court, “and the use of deceptive 
statements of fact about one's own operation is not entitled to 
First Amendment or state constitutional protection under any 
legal theory." 

Nike, for their part, is playing the role ofa corporate citizen 
with the same rights and freedoms as any individual. “For us it 
is simply about free speech, pure and simple," says Nike 
spokesman Vada Manager. "No elaboration necessary." 


— Josh Richman 


The original version ofthis article appeared on <MotherJones.com>. 


+51 OF THE WORLD'S TOP 100 ECONOMIES ARE CORPORATIONS-THE TOP 200 CORPORATIONS EARN 18 TIMES AS MUCH AS THE WORLD'S POOREST 12 BILLION PEOPLE BUT EMPLOY JUST 0.78 PERCENT OF THE WOR 
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SPOTLIGHT 





Once a year, the US celebrates 
the fact that it was once 
independent. Before it turned 
over its democracy to the Dow 
Jones. Before it handed Wal-Mart 
the keys to Main Street. Before 
it gave its moral compass to AOL- 
Time Warner. 

This July 4, re-declare indepen- 
dence. Fly the Corporate America 


wo 
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flag - at the head of the parade, at half-mast on а lonely hill, anywhere and 
everywhere. Help America remember that power really did, once, lie entirely and 
irrevocably with we, the people. Watch <www.adbusters.org> for updates. 


The Corporate Crackdown Continues 


+ Democracy activist William Meyers has 
created a plain-talk political pamphlet that 
lays out how corporations got the same 
rights as living, breathing human beings 
— and why that's crazy. "Santa Clara 
Blues: Corporate Personhood Versus 
Democracy" is online at 
<iiipublishing.com/afd/santaclara.html>. 

+ Robert Benson of the National 
Lawyers Guild is working with activists on 
a possible 2002 California state ballot 
initiative that would eliminate the right 
to do business for corporations that are 
convicted of multiple felonies. The idea 
ofa “death penalty for corporations” — 
accepted as late as 1890 — also received 
an unexpected surge in New York when 
a man was killed by a tour bus driver oper- 
ating withouta license for a company 
guilty of hundreds of past violations. 

"We can't tolerate an operation that 
ignores the regulations and flouts the 
law," said Republican Governor George 
Pataki, whose attempt to pull the plug on 
the company was overturned in court. 

+ Doris “Granny Р” Haddock, the 
nonagenarian who walked across America 
in 1999 to demand campaign finance 
reform, began walking laps around 
Washington, DC, while Congress debates 
a bill that would place tight limits on 
political donations by, as she puts it, “cor- 
porations, unions and fatcats.” In Canada, 
the province of Manitoba has banned all 
political donations by corporations and 
unions, the only province to do so since 
Quebec in 1976. 

+The “NAFTA virus" is the target ofan 
Alliance for Democracy campaign this 





2001-02 political season. The Alliance 
hopes citizen organizers will work with 
regional politicos to develop resolutions 
that spotlight the ways international deals 
—like the North American Free Trade 
Agreement — place dangerous limits on 
local power. The goal: to stir up a bees" 
nest of debate. On tap for the Alliance is 
law professor Bob Stumberg, a leading 
authority on the trickle-down impacts of 
global agreements. For info, check 
<afd-online.org>. 

+ For the first time in 25 years, the 
Canadian government has quietly 
reviewed legislation governing corpora- 
tions and decided to change ... not much. 
One significant upside: new powers for 
shareholder activists to raise social and 
environmental concerns at corporate 
meetings. Fora more open debate, look 

to the Canadian Democracy and Cor- 
porate Accountability Commission 
<corporate-accountability.ca>, which 
will tour the nation until June . 

+ Remember: we are the majority. 
According to Business Week/Harris polls 
released in September 2000, between 72 
and 82 percent of Americans believe that 
“business has gained too much power 
over too many aspects of American life.” 
Citizens were also asked whether US 
corporations “owe something to their 
workers and the communities in which 
they operate, and should sometimes sacri- 
fice profit for the sake of making things 
better.” The answer — at 95 percent sup- 
port — was а resounding, “Hell, yeah!" 

For more background, see 
<wnww.adbusters.org/campaigns/corporate>. 


POPULATION-CORPORATE PROFITS GREW 360 PERCENT BETWEEN 1983 AND 1999-BETWEEN 1970 AND 1999, THE WORLD'S NATURAL WEALTH FELL BY 33 PERCENT: 
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KIRKPATRICK SALE IS A LONGTIME DEEP ECOLOGY AUTHOR, activist, 
and social critic. Born in Ithaca, New York, he has made a life's work of steering public 
discourse, psychology, and sentiment away from industrial society and toward a more 
sustaining future. Sale's books include Dwellers in the Land: The Bioregional 
Vision (1985), The Green Revolution: The American Environmental Movement 
(1992), and Rebels Against the Future: The Luddites and Their War on the 
Industrial Revolution; Lessons for the Computer Age (1996). This latter work — 
à sympathetic examination of the 18005 social movement against the industrial 
revolution — has proved, perhaps, his most controversial. A personal note: I've known 





Kirk for 20 years, since I invited him to the University of California at Davis in 1981 
At once topical, dour, cynical and hopeful, he never ceases to challenge and stimulate 
my thinking. For this conversation, we sat down last autumn in his garden near Cold 
Spring, New York. 

— David Kupfer 


MONKS OF A NEW AGE 


Throughout history, monasteries have preserved culture in the face of disaster. 
Given signs of a worldwide environmental crisis, is it time to prepare the ‘ecostery’? 


You've written that the term “post-industrial” is a misnomer. 
In what sense? 

"Post-industrial" is a term invented by the proponents of the 
computer revolution to suggest that all the bad things about 
industry have been left behind, and we're now in а new age 
where there's nothing but good. We don't have those belching 
smokestacks anymore; what we have is modern, suburban, 
glass-walled buildings іп which we use computers. But that’s 
flim-flam. The industry that used to belch smoke is still an 
industry, even if it's using computers. The “third wave" that 
they say is the wave after industrialization is nothing more 
than the refinement of the values and ideologies of industrial- 
ism. That's why I call today the “second industrial revolution,” 
because although there are new machines — new technologies 
more powerful and more efficient than ever before — this is 
really just a continuation of the first industrial revolution. 





Is there anything that typifies American culture more than 
materialism, ownership of property, and shopping? Is this 
what unites us as a culture? 

You're talking exactly about industrialism. It is the indus- 
trial mentality that says consumption, material possession, 
possession of land — as if we could own it - is good, and 
the more of it the better. Consumption is necessary so that 
pro-duction is necessary so that this whole house of cards 
called industrialism can maintain itself. 





And when I say “house of cards," it is to suggest not that it 
is necessarily fragile, but that it is sure to collapse. All civiliza- 
tions, by their very nature as civilizations — which means they 
are set in opposition to both community and nature — destroy 
themselves. Industrial civilization will go down the same 
way, and because it is bigger, the crash will be far uglier, with 
far more effect than in the past. 

I regard this as hopeful. Not only will it mean the end of this 
terrible industrial blight, but I believe that if there's any human 
life to survive at all, it will be in places where people have worked 
themselves into small communities directed towards the land. 
People who are conscious of where they live, and 
who try to protect and restore it. People in intentional communi- 
ties, say, or on small organic farms, or in the “ecosteries,” which 
are like monasteries but devoted to ecological restoration. People 
today can be working for their survival by devoting themselves to 
ecosteries and to small-scale, nature-based communities. 








Why do you think there are so few images in the popular 
culture of sustainable futures or a sustainable present? 
“Sustainable” is the opposite of “industrial.” If you live sustain- 
ably, this implies a different relationship with nature than the 
exploitative one and a basic self-sufficiency in life. Industrial- 
ism can't allow that to exist because that kind of living does not 
create — does not manufacture — use and consumption. 


PHOTO: SHIRLEY BRANCHI 


It's no accident that industrialism at its beginning in the 
1780's in England was accompanied by more Acts of Enclosure 
that any other time in history. Those acts made lands that had 
been public into private fiefdoms, and the people who had 
depended on these common lands for their livelihood, for food 
and fuel, were suddenly deprived, and their self-sufficient com- 
munities withered. The destruction of community is essential 
for the creation of successful industrial capitalism. And it hap- 
pened in the US as well. The family farm is anathema to the 
industrial system, so it was essentially done away with, and the 
small rural communities died along with it. 


There are environmental leaders who say we need to get into 
the business structure, work with the corporations, convert 
them and make them sustainable. How do you respond? 

Unless we start with the presumption that the corporations, 
and the legislatures that protect those corporations, are the 
enemy and the problem, there will never be hope for environ- 
mentalism in this country. It is the nature of the corporation to 
be evil, because that's how it survives. Its task is to use up the 
resources of the earth in the swiftest and most effective way at 
the greatest profit, and it has developed technologies that enable 
it to do that in a spectacular way. That is its plan and purpose in 
the world, and as longas that's so, corporations cannot be 
considered things that you would want to work with; they are 
things you must do away with. 

Itis not merely that you have to understand that this 
industrial society is the enemy, but rather you have to say that 
the true glories in life are those of nature. That is, human com- 
munities have to fit into the natural communities and natural 
systems. Far from being a difficult and repressive kind of 
future, that is a most enlightening, liberating kind of future. 

So once you've identified the enemy clearly, you can identify the 
friend clearly. The enemy is the system and the friend is nature. 


Was there an event which brought about your 

current perspective? 

No one single event. Just the accumulation of knowledge about 
the world around me. I started out some years ago with the sense 
that it was the American system that was wrong. Then I was led 
toa sense that it was the 20th century American system that was 
wrong, then that it was the capitalist arrangement that was 
wrong, then that it was industrialism that was wrong. Finally, 
broader than that, I came to see that it was the entire Western 
civilization that was wrong. This didn’t hit me in one day; this 
was a long process of understanding. But at some point, I also 
got the beautiful sense of what to replace this with. That is when 
Icame to fall in love with the mountain across from where I live 
on the Hudson River. I was observing it one day in kind оба 
detached way, and it spoke to me. 1 felt this connection to it that 
Thad never felt before with anything. And I understood that 

my feeling for that mountain was one of love, that it was a place 
that was special and holy and magical and precious andalive. 
All this washed over me. 


What are your thoughts on those working to bring back 
imperiled species? 

Restoration of species or the land is a useful, legitimate project. 
Itisa science now, and a lot of quite ordinary people are engaged 
init. Itis far from а radical enterprise, but nonetheless, itis a 
legitimate attempt to make up for the disasters of the past. My 
notion ofan ecostery is built upon the environmental notion of 
restoration — of what a small community of people can do on 
asmall plot of land to restore and protect it, so that it has some 
resemblance to what it once was and what it should be. 


You have reflected upon an eco-catastrophe impacting the 
world around 2020. What is your projection? 

I think this disaster will accumulate and probably destroy much 
of surface life. It will be a combination of eco-disasters which will 
include rising sea levels due to the melting ice caps, particularly 
the Antarctic ice cap, and ozone layer loss. Those will trigger dis- 
asters and diseases. Plus there would be social decay: armed 
uprisings everywhere. It all seems about to happen in the next 20 
years or so, and there is no sign that the corporate global jugger- 
nautis going to pause at any time to halt this impending disaster. 
Itis moving full steam ahead. The scientists can warn them over 
and over again and the protesters can take to the streets, but 
there is no sign that they are going to budge in any 

of their disastrous practices. 


What would you say to people who are looking for a 

positive direction for their future? 

Ecostery! Ecostery! I would particularly say that young people 
should immediately learn to live in the kind of community that 
devotes itself to nature. There are Indian communities of this 
kind. There are the Amish. There are some bioregional groups 
of this kind. There are intentional communities that follow this 
idea. None of itis as perfect or persuasive as it ought to be, but 
for a young person, it's sufficient to have the analysis of the 
importance of community and the necessity of being nature- 
based. You don't have to have models. You don't have to have 
older people. All you need is to live that life. 


Finally, tell me about some signs you've recently seen that we 
might solve some of the problems we're talking about. 

I don't see any solution to these problems. That's exactly the 
point. Because these problems are not going to be solved, they 
will go on to create this catastrophe that I suggest is going to 
happen. And the sensible response, I am arguing, is to turn our 
backs on this society and establish small, nature-based commu- 
nities which don't attempt to solve the problems, but instead 
create sustaining communities in their own way wherever they 
are located. This is a basic principle of bioregionalism: that 
people can learn, each in their own place, how to live in the right 
way. And that із а healthy thing to do, whereas believing you can 
solve these problems and change the system is not healthy. This 
is the principle of the ecostery, the monastery of new ages: turn- 
ing its back on the world, living the right way without regard to 
the governments and other institutions of the world. 
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The Second American Revolution will bea Streets. For Life, Liberty and the Pursuit of Happiness. 





Less cars, more world. Brivers wanted.’ 0 


